COMMUNICATIONS
AND FUNDRAISING
CO-ORDINATOR

Recruitment Pack

November 2025 Q

Good
Neighbours

UK




Job advert

Job Title: Communications and Fundraising Co-ordinator
Responsible to: Business Development Manager
Salary: £ 27,500 per annum (pro rata)
Contract: Fixed term 12 months with the possibility of becoming permanent
Hours: 22.5 hours per week
Location: Hybrid — York. To be based out of our York office or home-based (UK) with
regular travel to York.
Vetting: DBS check will be required (GNUK will arrange and pay for this)

' We have an exciting new opportunity for someone self-motivated and experienced in digital
communications, marketing and fundraising to join our team in this new role.

The purpose of the role will be to deliver GN UK’s fundraising and communications strategy by

‘ implementing planned campaigns, creating high-quality content, and ensuring a consistent brand and
‘ message across all channels. The post-holder will bring the GN UK story to life through digital storytelling,
supporter engagement, and creative campaign delivery.




About Good Neighbours UK

Good Neighbours UK (GNUK) is a York-based charity working internationally to support communities affected by
poverty, illness and crises.

We work with communities, local partners and funders to co-design, resource and implement development and
humanitarian projects in low and middle-income countries.

Our model prioritises trust, localisation, and community-led action supported by global learning to deliver
sustainable impact.

We focus on what people tell us they need most - better access to education, clean water, healthcare, and
livelihoods, while standing up for the rights of women and children, and helping communities adapt to climate
change.

An independent UK-registered charity, we benefit from being part of the global Good Neighbors alliance, an
international humanitarian network founded in South Korea over 30 years ago. Together we reached over 9.8m
people in over 200 communities in 50 countries worldwide in 2024.



A great place to work

We offer: Plus:

* A comprehensive induction and all the * The opportunity to be part of a global
equipment you need to carry out your role humanitarian & development network of 50+

* Flexible working arrangements and a countries
supportive, inclusive culture * A chance to contribute to projects that directly

* Access to CPD learning opportunities and paid advance the UN Sustainable Development
training leave to help you in your role Goals -from girls’ education to clean water and

* 25 days annual leave plus bank holidays (pro- inclusive education
rated for part-time working) * Asmall, friendly UK team where your ideas have

visible impact and collaboration is encouraged
* Work that connects local and international

partners, including community organisations,

universities and global NGOs




Job description

Outline of main duties
1. Content, Campaigns & Communications (60%)

Guided by Business Development Manager/CEO:

Deliver all scheduled campaign and content activity outlined
in the annual Comms & Content Plan.

Create and publish digital content across channels (LinkedIn,
Instagram, website, email), adapting materials for each
audience.

Write, edit, and design the bi-monthly supporter e-newsletter
Manage the social-media calendar (minimum 5 posts per
month) including impact stories, organisational updates, and
calls to action.

Assist in producing and updating the Country Fact files, Trusts
& Foundations Pack, and other donor-facing assets.
Coordinate design, photography, and short-form video (Canva
Pro, Adobe Express or equivalent).

to identify opportunities for comment or

Maintain the website (WordPress) ensuring
brand consistency and accessibility.
Track analytics (Google Analytics, Meta Insights,
stats) and report monthly performance
to the Business Development Manager.
Manage email marketing and audience segmentatio
through Mailchimp (or MailerlLite), keeping the
supporter database accurate and GDPR-compliant.
Support production of the Annual Report, Impact Repo
and Board presentation visuals.
Liaise with partners to gather stories, imagery, and q
for campaigns.
Draft and issue press releases and maintain a
live list of media contacts.
Stay alert to relevant global and sector new.

story linkage.



Job description

2.Individual giving and event fundraising Support (20%)

e Coordinate individual-giving and event-based fundraising
campaigns (e.g. Big Give, Dragon Boat Race, appeals linked
to global days).

* Be the first point of contact for individual donors, proving
excellent supporter stewardship and developing strong
relationships.

* Promote online donations and regular giving through
newsletters and social channels.

* Produce fundraising materials such as supporter packs,

merchandise, and event collateral.

Maintain fundraising pages on the website and support

database tracking (e.g. Donorbox or Beacon).

3. Trust & Foundation Support (20%)

Research and identify small-to-medium UK

* trusts and foundations aligned with GNUK

* priorities.

* Draftinitial or lower-value funding applications

* and routine reports, under the direction of the Busine
Development Manager.

* Support preparation of larger bids by collating

» stories, photos, and impact data.

* Maintain donor records and reporting schedules

4. Other
Undertake any other duties relevant to the post
as determined by the Chief Executive or
Business Development Manager.



Person specification

Essential Knowledge & Experience

* Proven experience managing social-media channels and growing engagement.

* Understanding of the principles of donor acquisition and good stewardshi.

* Experience producing fundraising or campaign materials.

* Experience using Canva Pro (or similar) and Mailchimp/MailerLite.

* Understanding of accessibility standards for digital content.

* Familiarity with analytics tools (Google Analytics, Meta Insights, LinkedIn Analytics).
* Awareness of UK GDPR and data-protection practice.

Skills

* Strong digital-content creation skills, including copywriting, photography, and short-form videos.
* Excellent written English communication skills and storytelling ability.

* Strong visual eye and attention to detail.

* Organised and able to manage multiple deadlines.

* Data-driven and curious about testing and learning from campaign performance.

* Ability and willingness to travel within the UK and overseas when required.




Person specification

Desirable

* Experience of working with large and diverse multi-nationality virtual teams.
* Experience of working in a charity.

* Experience using a Customer Relationship Management (CRM) system

» Experience of setting up social media ad campaigns (Meta Ads/LinkedIn Ads)

Personal Qualities

* Flexible, solutions-oriented approach to work.

* Enjoys working in a small team that support one another to grow.
 Comfortable working both collaboratively and independently.

* Genuine interest in international development and community action.

« Commitment to GNUK’s values of neighbourliness, empathy, and collaboration.
* Ability and willingness to travel within the UK and overseas when required.




Application process

To apply: please send your CV and a covering letter explaining how you meet the
person specification and have the experience and skills listed in the job description.
Email to Zarina Douglas-Sori, CEO at hr@goodneighbours-uk.org

We are happy to answer any questions about the role, please email or telephone
01904 221560

Applications to be received by 9am on Monday 17th November 2025
Interviews will be held week commencing 1st December 2025

The start date for this role is January 2026
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